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Roger Bell's (1991) cognitive approach 



Building on linguistic and psycholinguistic 
perspectives, Bell (1991: 20) states that the 
translation process mainly happens within 
"memory" in the sense that the 
transformation process involves two main 
phases, namely: 

1- semantic, syntactic and pragmatic analysis 
of the ST and 

2- semantic, pragmatic and lexico- 
grammatical synthesis in the TL 



Bell's cognitive approach: five steps 



1- Visual recognition of the lexical items; 

2- syntactic parsing; 

3- mechanisms of lexical search; 

4- semantic and pragmatic processing; 

5- encoding the input (the draft) semantically, 
pragmatically and lexico-grammatically in the 

tl. wm 



Business Translation: Advertising 



The primary function of advertising is to persuade 
people to buy something. Consequently, 
understanding how advertising influences people is 
an exercise in understanding how persuasion 
techniques are used in advertising to trigger buying 
decisions. Persuasion techniques can be either 
rational, irrational or a combination of both. 

- Identify the main verb of each sentence. 

- identify the difficult/new words. 

- identify the relationship between the sentences 



Visual recognition of lexical items 

(read + recognize + consult) 



Any difficult words, expressions ... ? 



Syntactic Parsing: vb^! 



The primary function of advertising [subject] is [main verb] 
to persuade people to buy something. 

Consequently [connector], understanding how advertising 
influences people [subject] is [main verb] an exercise in 
understanding how persuasion techniques are used in 
advertising to trigger buying decisions. 



[no connector] Persuasion techniques [subject] can be [main 
verb] either rational, irrational or a combination of both. 



mechanisms of lexical search 



The primary (v^\^Ljj1JI/<jjuuu>JI) function (oiuB^JI) of 
advertising (oUlLclU) is to persuade ul) people 

(ujjLJI) to buy (sS>juuuu) something (Ujuuj). Consequently 
(dUi ^jJLf cL*j9/cuJLc 3), understanding Q&£3) how (viu5) 
advertising (ulLclll) influences >*3«0 people (<j*jUI) is 
an exercise (vJj^jjdj) in understanding how (uiuS) 

persuasion (£USj) techniques (oLc^I^jljuuI/oLjou) are 
used (>o Jl-^jljuuu / Jjo^gju*juu ) in advertising (oUlLclJI ^d) to 
trigger (>A2u/Ca3u) buying (cI>juJ) decisions (oljl>d). 
Persuasion (£Ud{) techniques (oLoiu) can be ul 
(u^SJ either (Lo{) rational (iSnjMac), irrational {%Sv Mac >*c) 
or (3I) a combination (gJocw/^^/JsuJb^of both (lot&MS). 



semantic and pragmatic processing 



The primary function of advertising is to persuade people to 
buy something. Consequently, understanding how 
advertising influences people is an exercise in understanding 
how persuasion techniques are used in advertising to trigger 
buying decisions. Persuasion techniques can be either 
rational, irrational or a combination of both. 

&I>juJ v^vS ujjLJI £Usj obllcMJ <UajuJ>JI cuu-b^JI Ol 

ujjLJI 011x111 >W v ^*^ P*t£ -to UjljuJ 

oUILc I)' £LdJI oLoiu pIjl^uljujI uuS /x&3 ^^3 l^>oj 
Loj u^kj ul oiuDuo £LdV' vJlyJLi .cI>juuJI 



Encoding the draft semantically, pragmatically and 
lexico-grammatically in the TL 



^usvi dUjis ^iji^u-i uLs ^ J > o-iai J J>$i ^ 

iLfclSfr U oj^i rf C£*» ^UaVI CjUIsj .^Ij^I cj| jlj daoJ cjLfcteV! ^fl 



jS t £UaV! cjUIaj uil^j j CjIjI jS jtW c«>VI <> 

.LaA^lS j| AjSlala jjfrjl AjSlala l_u]LuiI 



Another text ... 



Informational Advertising 

Rational techniques are used in so-called informational advertising 
because information is used to help people make informed buying 
decisions. A defining characteristic of informational advertising is that 
it is product-centered as opposed user-centered advertising. 
Informational advertising provides factual and relevant information 
about a product or service. Irrational techniques in advertising appeal 
to people's emotions. Emotional appeals attempt to substitute 
intuitive judgment for logic in the purchase decision-making process. 

Transformational Advertising 

Irrational techniques are used in so-called experiential advertising. 
Unlike informational advertising that is product-centered advertising, 
transformational advertising is user-centered advertising. This form of 
advertising is based on the promise of a singularly unique user 
experience that the product or service delivers to users, which cannot 
be replicated by competing brands. 



Another text 



Implications for Small-Business Owners 

If you want to grow the profitability of your business by 
commanding higher prices for what you sell, use experiential 
advertising to build your brand. Fortunately, you no longer have 
to use costly mass-media advertising to build a brand. The 
Internet and digital marketing techniques now make it possible 
to gain trust and build a brand by targeting smaller audiences 
that could be ideal for your business. You can find these 
audiences in online social media communities, such as Facebook 



and Twitter, just to name two. 



Another text ... from Arabic 



t c LLjuULjuJ^jO £ b%u ^svS oU\Lc\)l >«jb 13^ JjJu cLju^uuj^jo sSl «^>Lo ul 
9joJI LgjoAiLi v_s^JI oLoAiJI 9I obcJLJuoJI 9I gJLuuJI gu$jjJ L^-C 

£prLJI wJuoJI ^jj^ dJUJJ <oloJiidl 9I gJLuuJI 0Aj3> cLoAiLcxS ,£j9_juulJ| 

\Jljl&$j {^plo^j ul g-JoA-mju ^s^s* CUJ-QJI9 cujb\il l£_*j>l9J9 «u\J-c\JI <\j±OSL> 

.L^j>b»ijJ 

L^Jljj ,juo «<Jijlb9 pJLcx^j u\Lc\JI />9-aj 

LMJI -1 

cLsdLuuJI 0U9SJ09 M>ou dil^j-juuuoJ I jLl>| dJUAS9 c «i39-jjuJI v_sn3 qjpJ:>.-*joJ I 

.L&jLsljuu^ L^jLoI _Xi*LiLjuul9 L^dLuo9 

/)l_Xi*LiLjujl 9I cLsdLuuJI slj-jjj 6j9juJcu dJJL^JLjuuuoJ I ^JvJlS^XXJ '£,1^! "2 

-CUjj^jJ I Jj-h"^ i_sJ-C 9J9 ^LoAiJI 

^jJI -3 

CL^^ O^lj dJJL^JLjuuuoJLI CL99JL0 CLsjluuJI OulS loJS i>| CLsdLuuJI cl >_Jj cuLxC 

.l^cut^ijuu\JI 

<t_Sjj>\JI cu^9_juuuJI o\JL^u\JI cJcljJuuI ^Ijl&I ^JL^j v_sv3 OJlcLuuuoJI -4 



% cl^xxjuuJI JuSb9 tCUJ^JJI 6j9-^JI /XJXJJ9 <cii£ u\Lc\J' A* S^Jul <_ 
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